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PR BASICS

Five Tips for Effective Media Relations




Media Reach & Engagement

e Lastyear, 792 media touchpoints (15-16)
e 200+ journalist site visits supported
o 746 proactive pitches (12% increase)

‘ 3.5 billion in
‘ total media
$2.7+ million in impressions
ad value (print
2,500 earned and broadcast

news
placements
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Asheville, NC: The
Coolest Town You've Not
Visited

December 28, 2016 by Anne Roderique-Jones

Food Scene

by Kevin West Movember 11, 2016

Asheville’s food scene is
exploding. But there’s
something else drawing
crowds to this postmodern
utopia that celebrates both
its regional past and the
global zeitgeist.



1) KNOW YOUR ANGLES

Refine your story craft




Refine your story craft

Themes: Where « Solo Travel Honeymoon
d f..t? » Culinary + Best .
\/\;)hyou | | « Multi-generational (of/SuperIaUyes
at's relevant . LGBTO super scenic,
right now? . Girlfriend/Guys ongest first,
. y oldest)
Where do yoO Getaways + Insider/Travel Like
layers intersglct?/ ¢ LeChT AlLocal
* FAOW-10 <= + Immersive, one-
« Well ’
5 eHness - SeasonaI/Holidaf of-a-kind-
» Romance .
Ad » Luxury/Above- experiences
» Adventure and-Beyond = Profile
» Cultural Service « Historical
» Arts, Music . Green

« Family Travel
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2) MAKE THE MEDIA
“SWIPE RIGHT"

Connecting with your story pitch




Online dating profile vs. elevator speech

 Think about who you want to
attract

o Differentiate yourself
e Be authentic, don't oversell

« Be specific, paint a picture...better
yet, USE a picture (a really good
one)

e Steer clear from clichés

e Be concise and memorable B L NN
. PRO TIP: Your life outside the
« BeHOT (tOplC) business can enhance your

e ANSWER: SO WHAT? WHY NOW? story (i.e. the B&B owners who

are also motorcycle enthusiasts)

Hevib L &
= -
Discovery, inside and out



3) SO...YOU'RE NOT NEW

Overcoming media obsession with shiny things




Overcoming new, now, next

» Make your own news. Develop programming
that is new (OR at least feels new) and share
the story behind it.

* News Alignment: Align your program with
something newsworthy or timely, a national
trend, an Asheville trend or an untold story.

 Partner Up: Use your package to tell a story
(and to show off your angles). You don't
need all of the story elements, you can rely
on your partners.

b Hevib L &
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Overcoming new, now, next

* Ideas for packaging and Repackaging:
» Off-the-menu items, menu hacks, secret menus
» Behind-the-scenes experiences w/ your experts

« Immersive, hands-on, day-in-the-life experiences

« Surprise and delight (A.K.A. the tableside
guacamole effect

+ Ultra-VIP

+ Create a travel package for
WWW. ExploreAshewIIe com

« PRO TIP: A package doesn't have to sell,
especially if it makes headlines and gives you
something fresh to talk about.




4) MASTER THE HUMBLEBRAG/

Maximizing face time with media




Working with m

* Be open to hosting media.
 Maximize every opportunity.

edia

» Ask questions. Aim for a personal connection w.

media.

 Humblebrag! It's okay. Don’t assume that media know
a thing about you. (Just keep it humble.)

* Make yourself available. Be there. Prepare your

staff...or they won't tell be able to tel
should always know what to do if me

* Respond quickly, follow up and chec
time with valuable updates.

dyour story. They
la show up.

kK in from time to

PRO TIP: Google "HARO Help a Reporter Out” query service
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5) HAVE A WINGMAN

That's us!




Let us help

e Think of the CVB like a media outlet:
news@exploreasheville.com

« WHAT TO SHARE: Your news, pitches, background info and
new experiences (we love press releases, but informal and
behind-the-scenes insight is often just as useful)

« BE ASOURCE/HOST: Make sure we have your “on deadline”
contact info, including your cell

« LET US VET: Glad to help vet inquiring media

« STORY SUPPORT: CVB is glad to extend your PR efforts by
offering your media contacts photos, b-roll, accommodation
logistic support, background info, local connections and a
warm welcome.

) HEVILLE
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SOCIAL MEDIA TIPS

or Five Easy Things You Can Do This Week to
Take Your Social Media Game to the Next Level




Introducing: Gramma's Great Meatballs
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Asheville's Newest Fictitious Eatery - Coming Soon!
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Step #1: Check Off the Basics

ASHEVIL)
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Step #1: Check Off the Basics

d Ensure hours & location are d Download social media apps
posted prominently on your to your devices.
website. O Ready your business to
Complete your o create good content.
ExploreAsheville.com listing. o Identify well-lit areas for
Complete the About section photography
of your Facebook page. o Test cell signal/WiFi for
Include social profile links on live broadcast

your website and on your o Purchase/research basic
ExploreAsheville.com listing. equipment & tools
Q Claim your Google My d Understand your brand

Business, Yelp & TripAdvisor identity and voice.

listings. O Make time for social media.
O Gather social account o Putiton the calendar
logins/passwords. a Cor;sider scheduling
tools

| ASH V“.'
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Step #2: Start Listening
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Step #2: Start Listening

e Check out free tools: TweetDeck, Hootsuite

» Set up a dashboard with a variety of searches:
» Your social handle (@GrammasMeatball)
» Business name (Gramma’s Great Meatballs)
» Your product (“meatballs”)
« Your location (“eat in Asheville?” + geo tags)
» Competitors (@PapaJosMeatball)

» Other combos: (“meatball AND Asheville” +

“"Asheville AND lunch” + #avleats + misspellings:
“Grandma’s Great Meatballs”)

e |dentify a point person to receive and respond to
time-sensitive notifications.

| ASH V“.'
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1 X W
Asheville Dashboard x  Visit“sheville F Fal 5 +
C# ~ | # AddStream || 4 Add Social Network =
W asheville + vacation Q, W asheville + travel e @ C W asheville + stay W Asheville Hotels | Grove ... & O %W Blue Ridge Mountains | B...

i Asheville Arts

2 hours ago

®

When you already live in Asheville, where do
you go on vacation? #ustSayin’

Wayne Rodgers @

2 hours ago

aynerodgers
some thoughts after our vacation inthe
mountains of Asheville, NC.... fo.me/8bEIDY23|

nerodgers

Wayne Rodgers

2 hours ago

Some thoughts after our vacation in the
mountains of Asheville, NC.... fo.me/H4THECOH

oot

I Lyft Promo Code LOOT @iyfe_l
7 hours ago
Want to see Biltmore Estate of Asheville? Go
free w/ Lyft app! Use Lyft Promo Code NUMB
#tourist #vacation #travel #freetravel

Jimmy Douglas @|ADFLHOMEINC
17 hours ago

Asheville Mountain Views - a Vacation Rental in
Western North Carolina fb.me/1CP1V2ow]

& FrenchBroadVigneron @FBvwinemaker

1 hour ago
Asheville #1new wine city in US according to
Travel Channel visit
facebook.comyFrenchBroadVig... to learn much
more and frenchbroadvignerons.org

Star_Gatherer

gy Canoe and Kayak Mag @CanoeKayakMag
4 hours ago

The timewarn hills behind Asheville’s skyline

hald some of the best paddling anywhere, but

it is the steep-creekin... candk.me/YQaTjU

i jobsrmineusa @jobsrmineusa
4 hours ago

RN Travel Nurses needed for 13 week contracts

in North Carolina,Asheville,North

Carolina,US,fulltime #ashevillgj...

twib.in/l/kaznb88BgByL

camgy Canoe and Kayak Mag @CanoeKayakMag
4 hours ago

The timewarn hills behind Ashevilles skyline

hold some of the best paddling anywhere, but

it is the steep-creekin... candk.me/YQaT|U

Hootsuite Dashboard

S Cathy Benedict Babb @MCEBabb
1 hour ago

Asheville friends.... BEWARE!! Stay away from
Tunnel Road. The tunnel is closed due to truck
wreck above. Truck... fo.me/1R2VBs1h)

Q Bia @Bia_Gasparetto
15 hours ago

Eeeeep just booked a tiny home to stay in
Asheville with Andres &

Acorn Acre Organic
Tiny House at edge of
Asheville

Entire Home

Thomas Elio @Buy

22 hours ago

Top Hotels to stay in #Asheville while you play
and search for #homes.
tripadvisor.com/SmartDeals-g60...

7% Phoenix Retail Jobs @tmnj_phx_retai
2 mins ago * Phoenix
If you're looking for work in #Phoenix, AZ,
check out this #job: bit.ly/2k9wzL6 #Reta
#Hiring #Car

Biltmare_B

@ L'palooza @henn
m» 5 Mins ago

‘We heard you Midwest. 03.25.17
#HennyPalooza is coming to Chicago for the
FIRST time!!

S 2

Biltmare_B

* Shaun King
B Sounkine

hours ago

A damn mess. Our government discriminated
against over 100 Black Secret Service members.
settled for $25,000,000.
abcnews.go.com/Politics/wires...

ANl 700

Larry Tyner @LarryTynerl
8 mins ago

032 Blue Ridge Parkway, North Carolina
#photo,

aphy #nature #travel #fall

hilbillys

Larry Tyner @LarryTynerl
3 hours ago

022 Blue Ridge Parkway, North Carolina
#photography #nature #travel #fall #sunrise

3 3
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Step #3: Engage With Your Audience
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Step #3: Engage With Your Audience

* Review past posts and messages to
ensure you have responded to:

» Questions
» Reviews
» Comments
» Mentions
» Gather recent news coverage to amplity.

e Collect user-generated content (UGC) for
use on your channels.

0 ASH :V‘L' 2
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Step #4: 15-Minute Brainstorm
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Step #4: 15-Minute Brainstorm

* Write down all of the social media posts you
can think of.

* Things to Consider:
« The 50-30-20 rule:

0 50% of content should entertain

0 30% should inform
0 20% should sell

+ How does the customer experience at your
business stand out?

+ Glean user posts & reviews for what resonates.

0 ASH :V‘L' 2
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12.
13.

Brainstorm: Gramma’s Great Meatballs

Photo: Plated meatballs
Photo: Meatballs in progress

Photo: Handwritten meatball recipe
from the chef's grandmother

Photo: Comment card with a good
review

Photo: Table place setting /
restaurant ambience

Photo: Restaurant patio at sunset
Photo: Season’s new menu
Photo: Meatball of the day
Video: How we make meatballs

Video: Chef interview re: meatballs as
a family tradition.

Video: Local farmer who raises our
meat

Video: Introduce front-of-house staff
Info: Today's specials

14.
15.
16.

17.

18.
19.
20.
21.
22.
23.
24.
25.

26.

Info: Upcoming events
Info: Tonight's business hours

Contest: Name our new meatball
flavor

Poll: Favorite meatball dish on the
menu

News: Voted best meatballs in town
News: Travel blogger coverage

Fun: National Meatball Day

Photo: Our merchandise

Photo: Our dog who loves meatballs
Fun: Meatball memes

Deal: Mention this tweetfor

Live Broadcast: Dinner service

User-generated content
(repeat often...)

Discovery, inside and out’



Step #5: Partner With the CVB

ASHEVILLE
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Step #5: Partner With the CVB

* Send news/updates/events/accolades to
news@exploreasheville.com.

e Invite us to the conversation:

« Tag your Instagram photos with
#visitasheville.

« Tag Visit Asheville in your FB posts.

» Tag @VisitAsheville in your tweets.

* Help us to create reach (share, retweet,
etc.).

| ASH V“.'
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Q [#i comPOSE

Y smartinbox Right on! Didn't even know this photo was floating around in FB land. Well Smart Inbox £
Peter Barnett I'm sorry to say | can't give specific locations as I'm not entirely
B3 Saved Messages sure. It was a spontaneous drive and a bit of 5th class scrambling that led me

to this view. Somewhere about 2 hours north of Asheville on the BRP. Thanks
for all the support y'all!

TJ Smith = Visit Asheville 12 minutes ago

-
=’
Comment on Post "Today's moment of zen... Faceboak, Instagram, and Twitter! 1

www.exploreasheville.com™

Hide Coempleted kems
Been there- it's beautiful

deb.trimbach1 > visitasheville 40 minutes ago

- BAshevilleDeals
¥ Comment on Post "Water rushing over the... Facebook, Instagram, and Twitter!™ © = v

@ashevilletravel

. @FaliColorHunter
Amazing
@Foodtopia

troryireland > visitashewille an hour age
@AshevilleCVB

& Comment on Post "Water rushing over the... Facebook, Instagram, and Twitter™ ©
EVisitAsheville

Foodtopia in Asheville, NC
MariaFranzoni is now following VisitAsheville on Twitter.
f 17,729/ F ing 17,042 / Guildford, England

Bio: Bureau Providing Leading Speakers (Business/Academic/Sports/Media Politics) &
Entertainers for Events #Meetings & Conferences Globally #EventProfs #MeetingProfs

Visit Asheville

Asheville

v
L
v
L
L
v
|
|
a

oo/ OO

visitasheville
New Follower Alert an hour ago 9
Connect a Profile

15 Best Hikes Near Asheville NC » Local Adventures in Asheville + Beyond
localadventurer.com/best-hikes-nea... via @estherjulee @visitasheville
#ashevilie

30

o

emcgradyphoto an ho

| love going on adventures with my
couples and capturing their love along the
way. Don't forget any couple that books
their engagement session with me
between now and may will get 20% off
their wedding package too!

@AshevilleDeals
&ashevilletravel
@FallColorHunter
@Foodtopia

@AshevilleCVB

@VisitAsheville

Foodtopia in Asheville, NC

kelseygreenephotography an hour ago G

Visit Asheville

Asheville

L
v
L
v
L
L
i
|
a2

visitasheville

o000 00DO

"‘T" H"'. " Repost from@lo_lyn - "Touristing

Asheville." -You'll laugh, you'll cry, you'll
T e e [ e i . — ol L e Ed Connect a Profile




GO LIVE!

Jason’s 5 Tips for Facebook LIVE Success




Tip #1: Planning is Key

 Scoutthe location
« Test cell signal

« Find a background

+ |[dentify good

ighting

e Decide on Content

+~ What do you hope
to achieve?

+ Outline the
broadcast

ASHEVILLE
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Tip #1: Planning is Key

C | I t .
When Your Fans Are Online Post Types Top Posts from Pages You Watch 0:0 l , S e | a ‘ e b O O |<
Data shown for a recent 1-week pericd. Times of day are shown in your computer's local timezone. | . h

222222222222222222222222222222222222222222

+ When are users
most active?

e Write a
compelling
description

Discovery, inside and out’



Tip #1: Planning is Key

432 ) TE

wniaz Visit Asheville was live
_ about 5 months ago - &

We're LIVE on the French Broad River for a
sunrise stand-up paddie board experience with
Wai Mauna Asheville SUP Tours. Enjoy the zen
as we float down the world's third oldest river.
#AshevilleMagic #TunelntoAVL

¥ Like B@ Comment . Share .1

OO0% 536

130 shares

Realtime Comments ™

= Marsha McKinney Davis - 11:39 Thanks for
sharing!!
Like - @ 1 - August 26, 2016 at 8:39am

Carol Workman - 11:21 Very calm!
B Like - @ 1- August 26, 2016 at 7:46am

. rite 2 comment...

ASHEVILLE
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Tip #2: Promote It

wut Visit Asheville

AL

nuary 12 - Edited - @

Join us today here on the Visit Asheville Facebook
page where we'll be LIVE at Noon (EST) to share
how you can savor delicious meals in Asheville for a
great price during Asheville restaurant week! The
live report will feature a cooking demonstration by
Chef William Dissen of The Market Place
Restaurant!

To learn more about Asheville Restaurant Week:
hitp://bit ly/2jl02Si

Like W Comment s Share M-

DO 42

 Promote the Broadcast
« Tell viewers when you'll be live

+ Promote on various social media platforms

ASHEVILLE
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Tip #3: Ready, set, go live!

e Aim for 10-20 minutes in length

* Realize there's a delay
+ It takes time for people to join

+ Use the first two minutes to give
information/make introductions

+ Remember the future replay watchers!

* Show us something! Put the most visual
element first

* Be Yourself (no need for perfection)

0 ASH :V‘L' 2
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Tip #3: Ready, set, go live!

Like B Comment . Share M-

DO 54K Realtime Comments ~

62,410 shares

Jill Bell Shiflett  1:44 Cool, atfirst | thought it
was an old video. Very good!

Like - @ 10 - January 9 at 2:19pm

' Toby Cherie Karnes 1:43 Ohyes! This is
awesomel! I'd go watch this live cause it's just
that great!

Like - @ 18 - September 241, 2016 at 7:19pm

h',f] Steven DuPre 1:471 What a fabulous time!

Thanks. It reminds me of the movie,
Saongcatcher.

4T

L. ad

Charlette Brown 1:38 Are you guys there all
the time or justin the summerime

Like - January 12 at 5:24pm W

ASHEVILLE
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Tip #4: Interact and Respond

 While live, ask viewers to interact:
+ Where are you from?
+ Do you have questions?

 Call out commenters by name: A personal
thank you goes a long way

* Have a helper: someone available to
respond to comments while video is live

* Share the video on other pages

e S, M SEVILLE



Tip #5: Don’t Stop Now

* Time to edit the video post:

Edit Video

ASREVILLE

We're LIVE from The Village Potters where artists are throwing clay and creating beautiful ceramic works.

The Village Potters are among the many working studios in Asheville's River Arts District that give you the
opportunity to see artists in action. #AshevilleMagic #TunelntoAVL

To learn more about the River Arts District, please follow this link: http://bit Iy/2cYb3l]

Basic Captions Advanced

Video Title

(8l Custom

ng clay atthe Village Potters (Asheville, NC)

Video Tags ©

Artist Clay Pottery
Asheville, Morth Carolina -~ |

@ @ Published # Cancel

ASHEVILLE
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Tip #5: Don’t Stop Now

* Monitor the comments and respond

» Videos often take on a life of their own
AFTER they are live

+» Check comments frequently
* Consider boosting.
 Keep up the good work!

e S, M SEVILLE



Questions?

Dodie Stephens Resources at:
dstephens@ExploreAsheville.com www.AshevilleCVB.com

Cat Kessler

ckessler@ExploreAsheville.com

§
BiYAN
SHUKRIA

GRAC IAS““TH ANK

“H%L%T%é? Ay,
Jason Tarr =g - sEYOU
BOLZIN MERCI

jtarr@ExploreAsheville.com

n | |



mailto:dstephens@ExploreAsheville.com
mailto:ckessler@ExploreAsheville.com
mailto:jtarr@ExploreAsheville.com
http://www.ashevillecvb.com/
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